
AT T I T U D E S  T O W A R D S  
PAY M E N T  M E T H O D S



2

0 1 . A B O U T  T H E  S T U D Y

The general aim of the study was to get 
information about peopleɅs attitudes 
and behaviour towards different payment 
methods. 

The acquired knowledge concerned awareness, 
usage and preferences of different payment 
methods (both online and offline). 
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The study was conducted using CAWI methodology 
ɀrespondents were invited to take part in an internet survey.

March 2022

Representative sample of 
each country's population 
aged 18 -65.
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K E Y  F I N D I N G S

know gift cards and vouchers , 
donɅt use it yet, but plan to use it 
in the future.

Czechs use both cash and plastic card payment 
very often. 

They mostly use cash when other methods are 
unavailable.

The most important reason for choosing card 
is comfort and time saving.

Cash is still the most popular method while 
shopping at markets and bazaars, paying fines or 
taxi fares, when visiting doctors or hairdressers.

of Czechs declare that plastic card is the payment 
method which they use most often (as first or 
second choice)

Czechs prefer using electronic payments to 
cash while shopping offline

While paying up to 50 CZK, almost 6 of 10 Czechs prefer 
cash payment. For more expensive purchases , Czechs 
prefer to pay using electronic methods , especially for 
purchases above 1000 CZK.
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The basic module of our research 

on Attitudes towards forms of payment 

is a standardized psychological tool 

created by Professor GrażynaWąsowicz, 

who specializes in the field of economic 

psychology, in particular the psychology 

of money. 

The Money Relationship Questionnaire 

(KSP-33) (Wąsowicz-Kiryło, 2013) 

is a standardized tool with proven 

reliability and validity. It consists 

of 33 statements that allow 

measurement on 9 scales .

C ON TROL

U S IN G 
B AN K IN G S E RVICES 

M E AN S P L E ASU RE

IN V ESTMEN T IN S U RANCE 

M AN AG EMENT AC C OUN TIN G
S P END IN G 
IM P U LSIVEL Y
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C ON TROL M E AN S PL E ASU RE

M ANAG EME NT  AC C OUN TIN G
I MPU L SE 
SPE ND I NG

For Czechs, money is a Means of realizing values, ensuring a sense of independence and freedom of choice. 

They are also characterized by a relatively strong money Control.

They believe that using Banking Services is a great way to manage their money.

They control and plan their expenses, based on the simple principle of not spending money impulsively 

ɀthe Accounting behaviour dominates.
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I NV E ST MENT I NSU RANC E
B AN K IN G
S E RVICES
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P L E ASU RE

Level of Means component of attitude is also similar 

among Czechs and the residents of other countries. 

Czechs perform similar money Control as residents of other 

countries participating in the survey.

For Czechs, the Pleasure that comes from dealing with 

money is weaker than for the residents of other 

countries.

A T T I T U D E S T O W A R D S  M O N E Y

In The Money Relationship Questionnaire (KSP -33), each respondent was asked to respond to all statements on a 6 -point scale

from 0 to 5.

The results for each indicator on the level of Attitudes Towards Money range from 0 to 25 points, and for indicators 

from the level of Cognitive Behaviour al Financial Competences from 0 up to 15 points.

The results presented represent the mean value for each indicator.
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IN V ESTMEN T

IN S U RANCE

B AN K IN G
S E RVICES

Czechs are more convinced that Insurance is important and 

necessary, both for them and for their property.

Beliefs about investing money in Czechia do not 

differ from other countries.

Use of Banking Services is higher in Czech ia

than in other countries covered by the research.
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In The Money Relationship Questionnaire (KSP -33), each respondent was asked to respond to all statements on a 6 -point scale

from 0 to 5.

The results for each indicator on the level of Attitudes Towards Money range from 0 to 25 points, and for indicators 

from the level of Cognitive Behaviour al Financial Competences from 0 up to 15 points.

The results presented represent the mean value for each indicator.
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M AN AG EMENT 

AC C OUN TIN G

IM P U LSE 
S P END IN G

Accounting means being focused on controlling and planning 

expenses. This result for Czech s is similar to other countries.

Declared behaviours related to money management are similar 

to those observed in other countries .

Impulse Spending is weaker in Czech ia than in other countries. 

It shows that Czechs are less likely to spend money without 

reflection or planning.
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In The Money Relationship Questionnaire (KSP -33), each respondent was asked to respond to all statements on a 6 -point scale

from 0 to 5.

The results for each indicator on the level of Attitudes Towards Money range from 0 to 25 points, and for indicators 

from the level of Cognitive Behaviour al Financial Competences from 0 up to 15 points.

The results presented represent the mean value for each indicator.


