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0 1 .  A B O U T  T H E  S T U D Y

The general aim of the study was to get the 
information about people’s attitude and behaviour
towards different payment methods. 

The gained knowledge concerned about 
awareness, usage and preferences of different 
payment methods (both online and offline). 

T H E  A I M  O F  T H E  S T U D Y  
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0 1 .  A B O U T  T H E  S T U D Y

The study was conducted using CAWI methodology 
– respondents were invited to take part in an internet survey.

March 2022

Representative sample 
of each country's 
population aged 18-65.

A B O U T  T H E  S T U D Y
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0 1 .  A B O U T  T H E  S T U D Y

K E Y  F I N D I N G S

Bulgarians, during their last 
online shopping choose cash 
or card payment on delivery

Bulgaria compared to other countries included 
in the study, is more focused on the use of cash. 

Most often it results from the unavailability of the 
electronic payment option at the place of purchase, 
especially in places such as: a hairdressing or 
beauty salon, doctor or dentist, market or bazaar, 
cinema or theater and taxi. What is more, in some 
situations, Bulgarians just prefer to pay in cash. 

They pay by card, but mainly when making 
purchase for high amount or shopping online.

of Bulgarians prefer to pay in cash
when shopping offline

regularly find it impossible to make 
electronic payments when visiting
a hairdresser and a beautician

indicate the lack of a terminal in the 
store as the cause of problems with 
electronic payment

choose card payment while paying
more than 1 500 BGN



A T T I T U D E S  T O W A R D S  M O N E Y
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0 2 . A T T I T U D E S  T O W A R D S M O N E Y

The basic module of our research 

on Attitudes towards forms of payment 

is a standardized psychological tool 

created by Professor Grażyna Wąsowicz, 

who specializes in the field of economic 

psychology, in particular the psychology 

of money. 

The Money Relationship Questionnaire 

(KSP-33) (Wąsowicz-Kiryło, 2013) 

is a standardized tool with proven 

reliability and validity. It consists 

of 33 statements that allow 

measurement on 9 scales.

C O N T R O L

U S I N G  
B A N K I N G  S E R V I C ES  

M E A N S P L E AS U R E

I N V E S T M EN T I N S U R A N C E  

M A N A G E M E N T A C C O U N T IN G
S P E N D IN G  
I M P U LS IV E L Y

A T T I T U D E S T O W A R D S  M O N E Y
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0 2 . A T T I T U D E S  T O W A R D S M O N E Y

C O N T R O L M E A N S P L E A S U R E

I N V E S T M EN T I N S U R A NC E
B A N K I NG
S E R V I C ES

M A N A G EME NT  A C C O U N T IN G
I M P U L SE  
S P E N D I NG

For Bulgarians, money is a Means of realizing values, ensuring a sense of independence and freedom of choice. 

They are quite interested in investing money and using Banking Services as a way to manage money.

They carefully control and plan their expenses.

A T T I T U D E S T O W A R D S  M O N E Y
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0 2 . A T T I T U D E S  T O W A R D S M O N E Y

C O N T R O L

M E A N S

P L E AS U R E

In Bulgaria, the treatment of money as a Means of achieving

values is just as strong as in other countries.

Bulgarians perform weaker money Control than 

residents of other countries participating in the survey.

The Pleasure that comes from dealing with money for 

Bulgarians is weaker than for other countries residents.

In The Money Relationship Questionnaire (KSP-33), each respondent was asked to respond to all statements on a 6-point scale

from 0 to 5.

The results for each indicator on the level of Attitudes Towards Money range from 0 to 25 points, and for indicators from 

the level of Cognitive Behavioural Financial Competences from 0 up to 15 points.

The results presented represent the mean value for each indicator.

A T T I T U D E S T O W A R D S  M O N E Y
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0 2 . A T T I T U D E S  T O W A R D S M O N E Y

I N V E S T M EN T

I N S U R A N C E

B A N K I N G
S E R V IC E S

The belief that insurance is needed 

is also stronger in Bulgaria.

Bulgarians are more convinced than other nations 

of the need to invest money to increase their wealth.

Using and trusting banking services 

is similar to other countries.

A T T I T U D E S T O W A R D S  M O N E Y

In The Money Relationship Questionnaire (KSP-33), each respondent was asked to respond to all statements on a 6-point scale

from 0 to 5.

The results for each indicator on the level of Attitudes Towards Money range from 0 to 25 points, and for indicators from 

the level of Cognitive Behavioural Financial Competences from 0 up to 15 points.

The results presented represent the mean value for each indicator.
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0 2 . A T T I T U D E S  T O W A R D S M O N E Y

M A N A G E M E N T  

A C C O U N T IN G

I M P U LS E 
S P E N D IN G

Being focused on controlling the budget and planning 

expenses is even stronger for Bulgarians than for other nations.

In Bulgaria, compared to other countries, declared

behaviours related to money management are stronger.

Although Impulse Spending is weak in Bulgaria, it stands out from 

other countries. It shows that some Bulgarians spend their money 

with a little less reflection or plan than respondents in other countries.

A T T I T U D E S T O W A R D S  M O N E Y

In The Money Relationship Questionnaire (KSP-33), each respondent was asked to respond to all statements on a 6-point scale

from 0 to 5.

The results for each indicator on the level of Attitudes Towards Money range from 0 to 25 points, and for indicators from 

the level of Cognitive Behavioural Financial Competences from 0 up to 15 points.

The results presented represent the mean value for each indicator.
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0 2 . A T T I T U D E S  T O W A R D S M O N E Y

Bulgarians treat money mainly 
as a means of achieving value

• In their opinion, money provides 
a sense of independence

• Money enables a comfortable life

• They control their expenses and plan 
their budget using banking services

• They are interested in investing money 
as a way to increase their wealth

capital city: Sofia

currency: Bulgarian lev

population: 6,93 million

B U L G A R I A N S A N D  A T T I T U D E  T O  M O N E Y



P A Y M E N T  M E T H O D S
A W A R E N E S S  A N D  U S A G E
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0 3 . P A Y M E N T  M E T H O D S  – A W A R E N E S S  A N D  U S A G E

z

The best-known payment methods in Bulgaria are cash, payment card and bank tranfer. 

However, contactless payments are also often mentioned – about 1/4 of respondents indicated it spontaneously.

What’s interesting, Bulgarians are not as familiar with buy-now, pay-later option as residents of other countries.

A W A R E N E S S  O F  D I F F E R E N T  F O R M S  O F  P A Y M E N T  

I N T E R E S T I N G  F A C T
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0 3 . P A Y M E N T  M E T H O D S  – A W A R E N E S S  A N D  U S A G E

A W A R E N E S S  O F  D I F F E R E N T  F O R M S  O F  P A Y M E N T  



15

0 3 . P A Y M E N T  M E T H O D S  – A W A R E N E S S  A N D  U S A G E

Payment methods used the most often in Bulgaria are: cash, plastic payment card and traditional bank transfer.

Bulgarians use cash much more often. Half of them pay this way several times a day.

Installment purchase or lease are more popular than in other countries – they are used by every second person

in Bulgaria. Among users, as many as 43% pay in this way at least 2-3 times a week.

F R E Q U E N C Y  O F  U S A G E  O F  D I F F E R E N T  F O R M S  O F  P A Y M E N T  

I N T E R E S T I N G  F A C T
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0 3 . P A Y M E N T  M E T H O D S  – A W A R E N E S S  A N D  U S A G E

F R E Q U E N C Y  O F  U S A G E  O F  D I F F E R E N T  F O R M S  O F  P A Y M E N T  
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0 3 . P A Y M E N T  M E T H O D S  – A W A R E N E S S  A N D  U S A G E

M O S T  O F T E N  U S E D  F O R M S  O F  P A Y M E N T  
A N D R E A S O N S  O F  C H O O S I N G  T H E M

Bulgarians most often pay with cash or card. 

However, more often they choose cash (67% 

vs. 54% for card). This proportion is slightly 

different from that observed in other 

countries, where cash (56%) is indicated 

almost as often as card (60%).

Payment card is convenient and secure. 

Cash is often used when other methods are

not available and it is also perceived as 

convenient. 

Payment card guarantees, above all, 

comfort during payment.



18

0 3 . P A Y M E N T  M E T H O D S  – A W A R E N E S S  A N D  U S A G E

M O S T  O F T E N  U S E D  F O R M S  O F  P A Y M E N T  
A N D R E A S O N S  O F  C H O O S I N G  T H E M
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0 3 . P A Y M E N T  M E T H O D S  – A W A R E N E S S  A N D  U S A G E

B A N K I N G

ATMs, mobile and Internet banking and also visiting a bank branch are the most popular channels of banking in Bulgaria. 

Definitely more people than in other countries go to a bank branch in person – 36% do it at least 2-3 times per month.

Bulgarians withdraw money from an ATM more often than other nations – 1/3 do it at least 2-3 times per week. 



P A Y M E N T  M E T H O D S
M Y  L A S T  P U R C H A S E
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0 4 . P A Y M E N T  M E T H O D S  – M Y  L A S T  P U R C H A S E

L A S T  P A Y M E N T  - O N L I N E  O R  O F F L I N E ?
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0 4 . P A Y M E N T  M E T H O D S  – M Y  L A S T  P U R C H A S E

L A S T  O N L I N E  P A Y M E N T  T Y P E S

1/3 of Bulgarians made their last payment online. They most often used payment cards then, but it was not as common as in other countries. 

In second place, they chose cash payments on delivery – this method is much more popular in Bulgaria than in other countries.
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0 4 . P A Y M E N T  M E T H O D S  – M Y  L A S T  P U R C H A S E

L A S T  O F F L I N E  P A Y M E N T  T Y P E S

Last offline payment was made with cash by 53% of Bulgarians. Only 1/4 use card during last offline purchase – this is definitely a smaller number of people than in other countries.



P A Y M E N T  M E T H O D S
P R E F E R E N C E S
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0 5 . P A Y M E N T  M E T H O D S  – P R E F E R E N C E S

P R E F E R R E D  M E T H O D  O F  P A Y M E N T  
W H I L E  S H O P P I N G  O F F L I N E

More than a half of Bulgarians prefer paying with cash 

than using electronic payments. 

At the same time, only 38% of people in Bulgaria choose 

electronic payments – this is definitely less than in other 

countries, where this percentage is 56%.
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0 5 . P A Y M E N T  M E T H O D S  – P R E F E R E N C E S

A M O U N T V S  P R E F E R R E D  P A Y M E N T  M E T H O D

While paying up to 50 BGN, almost 3 of 5 Bulgarians choose cash. In case of higher expenses, the preference for cash drops.

However, this is not clearly in favor of electronic payments, but switching between payment methods. It means that when 

Bulgarians pay from 50 to 500 BGN, they sometimes choose cash and sometimes other options.

In the case of amounts above 500 BGN, the advantage of electronic payments is observed. For purchases over 1500 BGN, 

about half of Bulgarians would pay by card.
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0 5 . P A Y M E N T  M E T H O D S  – P R E F E R E N C E S

P R E F E R R E D  M E T H O D S  O F  P A Y M E N T  
W H I L E  S H O P P I N G  O F F L I N E  I N  D I F F E R E N T  S I T U A T I O N S  ( 1 / 3 )

Bulgarians prefer cash payments for all day-to-day services, and this distinguishes their payment habit from other countries. 

They definitely choose cash when paying hairdresser or beautician, doctor or dentist, for public transport tickets and at restaurants.

The preference for card payments is also lower in a situation where it is most often chosen in other countries, e.g. at hotels and at

petrol stations.
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0 5 . P A Y M E N T  M E T H O D S  – P R E F E R E N C E S

P R E F E R R E D  M E T H O D S  O F  P A Y M E N T  
W H I L E  S H O P P I N G  O F F L I N E  I N  D I F F E R E N T  S I T U A T I O N S  ( 2 / 3 )

Bulgarians also choose cash payments during shopping at markets or bazaars, 

making payments for school and paying for cultural events.

Electronic payments are prefered in case of online shopping, but mainly those 

made in foreign stores.



29

0 5 . P A Y M E N T  M E T H O D S  – P R E F E R E N C E S

P R E F E R R E D  M E T H O D S  O F  P A Y M E N T  
W H I L E  S H O P P I N G  O F F L I N E  I N  D I F F E R E N T  S I T U A T I O N S  ( 3 / 3 )

Cash is also preferred when Bulgarians give money as a gift, pay builders, for taxi trips, 

make purchase at pharmacy or buy insurance.

Bulgarians are slightly more likely to pay with electronic methods for utility bills, but this 

preference is not as strong as in other countries.
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0 5 . P A Y M E N T  M E T H O D S  – P R E F E R E N C E S

F R E Q U E N C Y  O F  S I T U A T I O N S  I N  W H I C H  
B U L G A R I A N S  P R E F E R R E D  C A S H  P A Y M E N T S

Bulgarians generally prefer to pay with cash.

62% of them choose cash payments at least 

2-3 times per month. 

Almost 1/4 are using cash payments on daily 

basis and this score is significantly higher 

than other countries. 

At the same time, 9% of Bulgarians never 

choose cash if other methods are available –

this result is significantly lower than in other 

countries, where it is 11%



D I G I T A L  P A Y M E N T S
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0 6 . D I G I T A L P A Y M E N T S

P R O D U C T S  A N D  S E R V I C E S  F O R  W H I C H  
B U L G A R I A N S P A Y  U S I N G  C A S H - F R E E  M E T H O D S  

Bulgarians most often use electronic payments 

when shopping in online shops , doing grocery

or other shopping, paying utility bills. 

Situations in which they usually do not choose 

electronic methods are: paying for hairdresser or

beautician, giving money as a gift, paying for taxi 

trips and doctor or dentist as well as for school –

these results are even lower than among other 

nations. 
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0 6 . D I G I T A L P A Y M E N T S

P R O D U C T S  A N D  S E R V I C E S  F O R  W H I C H  
B U L G A R I A N S P A Y  U S I N G  C A S H - F R E E  M E T H O D S  
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0 6 . D I G I T A L P A Y M E N T S

Offering electronic payment methods has a definitely positive effect on the perception of the place of purchase 

among Bulgarians, as well as among other nations.

76% of Bulgarians perceive a place where electronic payments are available as modern. The group that disagrees 

with this statement is slightly larger than in other countries. 81% believe that places offering electronic payments is

customer-centric and 73% that it is safer for hygienic reasons.

I M A G E  O F  P L A C E S  O F F E R I N G  E L E C T R O N I C  P A Y M E N T S
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0 6 . D I G I T A L P A Y M E N T S

I M A G E  ( A S S O C I A T I O N S )  O F  C A S H  A N D  E L E C T R O N I C  P A Y M E N T S

Electronic payments by card, telephone or other devices have a bit clearer 

image in Bulgaria than cash. The distinguishing features of electronic 

payment methods are, above all, innovation and time saving.

Cash, as in other countries, is most strongly associated with security, 

reliability and freedom, but also with ease of use. 
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0 6 . D I G I T A L P A Y M E N T S

N O  P O S S I B I L I T Y  T O  P A Y  B Y  C A R D
H O W  O F T E N ,  W H A T  R E A S O N S

Bulgarians find it much more often than residents of other countries that they want to, 

but cannot pay by card. 29% of them encounter it at least once a week.

Almost 2 out of 10 Bulgarians have no problems with card payments and this is

significantly lower score compared to other countries. If they have such difficulties, 

it is because there is no terminal in a place of purchase or termial is broken. The problem 

with the availability of a payment terminal is even more common than in other countries.
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0 6 . D I G I T A L P A Y M E N T S

N O  P O S S I B I L I T Y  T O  P A Y  B Y  C A R D  
I N  W H I C H  S I T U A T I O N S

Most often, Bulgarians cannot pay by card when

paying hairdresser, beautician, at markets and 

bazaars, for builders’ services and home repairs, 

for taxi trips, doctor and dentist or when giving

money as a gift – all these results are significantly

higher than in other countries, so this problem 

with the availability of electronic payments is 

more visible in Bulgaria.

The least frequent problems with card payments 

appear when shopping online in foreign stores, 

when buying software or games, at petrol

stations and in hotels.
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0 6 . D I G I T A L P A Y M E N T S

N O  P O S S I B I L I T Y  T O  P A Y  B Y  C A R D  
I N  W H I C H  S I T U A T I O N S
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0 6 . D I G I T A L P A Y M E N T S

N O  P O S S I B I L I T Y  O F  P A Y M E N T  D U E  T O  L A C K  
O F  C A S H  A N D  N O  P O S S I B I L I T Y  T O  C A S H - F R E E  P A Y M E N T

Bulgarians are more likely to resign 

from purchasing products or using a 

service because they do not have 

enough cash with them. Especially it is 

in the industries they use most often: 

grocery shopping, other shopping, 

shopping at markets and bazaars, 

visiting doctor or dentist and shopping 

at pharmacy – scores siginificantly

higher versus other countries.
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0 6 . D I G I T A L P A Y M E N T S

N O  P O S S I B I L I T Y  O F  P A Y M E N T  D U E  T O  L A C K  O F  C A S H  
A N D  N O  P O S S I B I L I T Y  T O  C A S H - F R E E  P A Y M E N T ( 1 / 3 )
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0 6 . D I G I T A L P A Y M E N T S

N O  P O S S I B I L I T Y  O F  P A Y M E N T  D U E  T O  L A C K  O F  C A S H  
A N D  N O  P O S S I B I L I T Y  T O  C A S H - F R E E  P A Y M E N T ( 2 / 3 )
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0 6 . D I G I T A L P A Y M E N T S

N O  P O S S I B I L I T Y  O F  P A Y M E N T  D U E  T O  L A C K  O F  C A S H  
A N D  N O  P O S S I B I L I T Y  T O  C A S H - F R E E  P A Y M E N T ( 3 / 3 )



P A Y M E N T S  W H I L E  T R A V E L L I N G
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0 7 .  P A Y M E N T S  W H I L E  T R A V E L L I N G

P A Y M E N T S A B R O A D

When traveling, Bulgarians choose cash (64%) more often than electronic payments (52%). Their preference towards cash is stronger compared to other countries (64% vs. 52%). 

When they pay by card abroad, they prefer to pay in local currency more than residents of other countries, but still 31% choose to pay using their own currency. 

Opinions on charging the account when withdrawing cash from an ATM are divided, but a slight advantage of local currency (56%) is visible.
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0 7 .  P A Y M E N T S  W H I L E  T R A V E L L I N G

C A S H - F R E E  P A Y M E N T S  A N D  C O V I D - 1 9  P A N D E M I C

According to 72% of Bulgarians, it is true that after the COVID-19 

pandemic, there are more places where you can pay with a card, 

phone or other devices.

At the same time, 17% of people do not agree with it - this is a slightly 

higher result than in other countries (12%).



S E G M E N T A T I O N
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0 8 . S E G M E N T A T I O N

S E G M E N T A T I O N

I spend cash quickly on what I want, without 
control - after all, I am the King of Life

I don't like to invest or deal with money. And I don't 
trust institutions, it's better to keep money at home

I need to plan my expenses carefully. It happens that 
I almost immediately spend all the money I get; I 

have a limited budget and I have to survive somehow

I control my money and expenses, but money is only 
a means towards a goal - I have it, but I don't have to 

think about it all the time and worry about it 

I would like to have a lot, but so far I don't have 
much, I don’t yet manage money seriously

I consciously manage my money - I use promotional 
offers, plan my expenses and invest capital. I value the 
freedom of choice, so I don't reject any form of payment
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0 8 . S E G M E N T A T I O N

S E G M E N T A T I O N

I spend cash quickly on what I want, without 
control - after all, I am the King of Life

I would like to have a lot, but so far I don't have 
much, I don’t yet manage money seriously

I consciously manage my money - I use promotional
offers, plan my expenses and invest capital. I value the 
freedom of choice, so I don't reject any form of payment

I don't like to invest or deal with money. And I don't 
trust institutions, it's better to keep money at home

I control my money and expenses, but money is only 
a means towards a goal - I have it, but I don't have to 

think about it all the time and worry about it 

I need to plan my expenses carefully. It happens that 
I almost immediately spend all the money I get; I 

have a limited budget and I have to survive somehow
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0 8 . S E G M E N T A T I O N

S E G M E N T A T I O N  - K I N G S  O F  L I F E

• They have some difficulty with saving

money - if they have any savings, they 

spend it without much thought, almost 

immediately  

• This is the segment that spends money the 

fastest 

• They like to talk about money - counting 

money makes them happy 

• Of all the segments they know how much 

money they have in their accounts to the 

smallest degree 
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0 8 . S E G M E N T A T I O N

S E G M E N T A T I O N  - D R E A M E R S

• It is rather unlikely that they save 

money - even if they have enough of it

• They like to deal with money - dealing 

with money gives them pleasure

• It is rather unlikely that they accumulate 

knowledge in the field of personal finance, 

but they are convinced that one should 

use banking services 

• They are reluctant to invest money

• They know well how much money they 

have in their accounts 
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0 8 . S E G M E N T A T I O N

S E G M E N T A T I O N  - O P T I M A L

• Money is important to them - they like to 

think about it, talk about it, deal with it; 

dealing with it gives them the greatest 

pleasure compared to other segments

• They save money, make financial plans -

they don't spend their money immediately

• They know perfectly well how much money 

they have in their accounts, they 

remember well how much money they 

have in their wallets 
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0 8 . S E G M E N T A T I O N

S E G M E N T A T I O N  - A F F L U E N T

• Money is important to them, but they 

don't like to think about it, talk about it, deal 

with it - dealing with money gives them 

the least pleasure 

• They control their expenses well - they 

know very well how much cash they 

have in their wallets and how much 

money they have in their accounts 
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0 8 . S E G M E N T A T I O N

S E G M E N T A T I O N  - E C O N O M I C A L

• It is rather unlikely that they think about 

money, they don't like to deal with it -

dealing with money doesn't give them 

pleasure, they don't like talking about 

money  

• In comparison with other segments money 

is the least important to them

• It is rather unlikely that they make 

financial plans 
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0 8 . S E G M E N T A T I O N

S E G M E N T A T I O N  - S C E P T I C S

• Spending money does not give them 

much pleasure - they try not to spend 

money quickly 

• It is rather unlikely that they create financial 

plans - the money does not serve to 

develop their interests, nor do they put 

aside money for unexpected expenses 

• They are not convinced that it's worth 

using banking services



A B O U T  R E S P O N D E N T S
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0 9 . A B O U T  R E S P O N D E N T S

A B O U T  R E S P O N D E N T S
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0 9 . A B O U T  R E S P O N D E N T S

A B O U T  R E S P O N D E N T S
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0 9 . A B O U T  R E S P O N D E N T S

A B O U T  R E S P O N D E N T S




